p—

—

o—

community Engagement
B as Health Promotion

Slizanne Schwenger,
Subha Sankaran
Ontario Prevention Clearinghouse
OCASI Conference,
October 18, 2007




m—
=pgagement BINQQJ_!

\/\/r n you filll'a row of five sguares,
yell BINGO!!!
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s for thls afternoon
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IT1 about community engagement

r\ge engagement concepts through
OES from the community
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' | ralnstorm opportunities for community
,engagement In the settlement sector

s Have fun!




FrJdJel a0 agenda

:OO—‘V eet, greet and play BINGOI
ZeZoeV et y/ouwant to learn "
24 verV|ew eff community engagement

_SmaII glieup discussions

rgéiﬂS-BREAK

' ‘Z':I-jO Debrief + community engagement and
health

4:40- Opportunities in the settlement sector
5:00- Adjourn




VATAgIEIR L Communlty engagemenl;..,

MU engagement cals
ople working coIIaboratlver,
J& ugh Inspired action and learning,
- to create and realize bold visions for
= their common future.

Source: Tamarack Institute of Community
Engagement
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PIERENt terms, similar preEESSES

SfjeeEemment
1\/1c Engagement
Jf munlty engagement
nmunity mobilization

: 'j@mmunlty empowerment
'-'_ s-Capacity building

e Creating social capital

e Social inclusion
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Engage communitiES?

B0 ESIELPIENONCOMENONENER O Create
chiange.

SRS grassroots capacity for individuals and
= ol mmunities to have more control over the
actors that Influence health

—® |ncreases amount of social capital available to
communities

Ontario Cemtre ontarien
Prevention dimforeaiion
0“— wn prdventioe




m—
Settlement sector..
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r\Hr\ 5 people 10 have a say and
orr 1C|pate Il Issues that affect them

p people really “settle” into a new life

#,.hn arnew country
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‘e I\/Iake people feel they belong — inclusion
s Other?
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gement promotesJiclusion

ng of belonginc ges through caring,
.tion and trust.

I|t of belonging emerges through equity and

' '—--" ess, social and economic justice, and cultural as
ﬂ\@*ﬁas spiritual respect.
'People build the feeling and reality of belonging by
engaging their society to ensure It.




S
Jany ways t0 engages.

Il —sectoral coalitions Communlty
1zatlo ateqy |

'ical engagement
e ighbourhood engagement
_ oluntarism / community involvement

,Eapamty building: individual, organizational &
" “community (International Healthy Communities
Movement)

® Electronic engagement (electronic discussion
groups, Health Promotion Online, Ontario Health
Promotion e-mail bulletin, Facebook)
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PASSIVE REACTIVE PARTICIPATIVE EMPOWERMENT LEADERSHIP

Local residents and Local residents and Local residents and Local residents and Local residents and
arganizations are informed organizations provide input organizations influence the organizations work in organizations initiate
of issues by external into the priorities and pricrities and resources shared planning and action and lead, with external

organizations resource use of external of external crganizations. with external organizations support, on issues.

organizations

LEVELS of ENGAGEMENT

Adapted Fromeo Hashagen 2002 and Sydney Departmant of Planning 2002
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Sinlisgroup discussions
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- \/\/t;; @reUPS Nl yeur community could
BENETIUTrom engagement?
attlevel(s) of engagement have you
= entered into?
F s'\Vhat are the opportunities and barriers for
effective engagement in your community?




é Snt—different goalsi&.

ent agendas
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]\/1 2l ketlng

- Y andated
::!%I\ﬂeet organizational priorities

~ e Suceessful outcomes
. Different approaches — values /pragmatic,
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Sewidoees all this relate. i@
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h Promotlon IS the Precess of
bllng PEople to Increase control over
Ierdeterminants of health, and thereby
| h prove their health.
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(Western Pacific Region Office’s Regional
Framework for Health Promotion, WHO 2002)




oW Community:Engagement
“ Promotes Health™
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( or munlty EnNgagement IS GNe pProcess
UHIEIRCE nelp people have an influence and
EECH the conditions that make them

?-_h ealthy... or not.
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The Community Engagement

- liree

Populations

Action Areas
Settings
Strategies

Issues

Detlermmants Values 7/

Principles
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ontanio) Prevention Cleainghouse,
WYY, O OE Ol |

[

ligimarack Institute for Community Engagement
RIIVREITENACK. Ca




[
-—

Suzanne Schwenger suzanne@opc.on.ca

-'_-Subha Sankaran subha@opc.on.ca
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